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ACROSS ALL KEY DEMOGRAPHICS 

   
February 5, 2019 
 
Following its successful inaugural broadcast of the Australian Open, Australia’s most talked about 
social experiment, Married at First Sight, has given Nine its strongest start to a television season in 
many years.  
 
So far to date, Married at First Sight has delivered Nine impressive television audience growth, 
particularly in the all-important key demographics of 25-54s, 16-39s and Total Shopper with Child.  
 

Average 

Audience 
P25-54 P16-39 

Total Shopper + 

Child 

Total 

Individuals 

 

2018 473,000 295,000 224,000 907,000 

 

2019 538,000 304,000 250,000 1,032,000 

 

Change +13.7% +3.2% 

 

+11.7% +13.7% 

 
Source: OzTAM Metro Total TV. 29/01/2018-05/02/2018 & 28/01/2019-04/01/2019. Total Individuals/P25-54/P16-39/TGS(18+) & Child. Nine. Overnight. 

"Married at First Sight" excl encores. 5 City Metro. AUD        

             

Married at First Sight last Monday returned with an audience up significantly on its 2018 debut (+10.1% 
YoY), as a national average audience of 1.324 million (5 City 1.006 million/Regional 319,000) tuned in 
to meet this year’s brides and grooms. Last night’s episode, featuring the weddings of Innes and 
Bronson and Martha and Michael, hit a new series high and posted significant week-on-week growth, 
up +7.9% among 25-54s, +10.0% among 16-39s, and +14.2% in Total Shopper + Child. In total people, 
it was up also up week-on-week by +11.1%. 
 
“2018 was the year that Married at First Sight overtook its rival to become the most watched show on 
Australian TV,” said Michael Healy, Nine’s Director of Television. “One year later we are seeing the  
 



 

 

 
 
audience continue to grow – across both TV and 9Now – as the show again captures the national 
water-cooler conversation with people who are tuning in to join our participants’ search for love.”  
 
Healy said that while Married at First Sight is a television ratings powerhouse, it is also Australia’s most 
watched program on digital, with numbers on 9Now skyrocketing in 2019.  
 
“For the last couple of years Married at First Sight has been the biggest event in the Australian 
broadcast video on demand (BVOD) space, but this year the 9Now viewing numbers have surpassed 
our wildest expectations.” 
 
Across all metrics – minutes, stream starts and average VPM – compared with this time last year 
Season 6 is tracking well ahead in terms of performance, almost doubling each metric.   

VPM  

Series to date  

 

  LIVE VPM 

 

VOD VPM 
Total  

Minutes 

Total  

Stream Starts 

2018  

4,894 99,370 45,850m 1.184m 

2019  

15,658 196,308 93,053m 2.559m 

 

Change 

 

+220% +98% +103% 

 

+116% 

 
Source: OzTAM VOD VPM Rolling, 29/01/2018 - 5/02/18 v 28/01/19 – 4/02/2019 and OzTAM LIVE VPM, 29/01/2018 - 5/02/18 v 28/01/19 – 
4/02/2019  

 
The total cross-platform average audience for Married at First Sight in week one (across overnight, 
encore and VPM) has exceeded 2.139 million people for every episode. This figure is likely to  continue 
to grow in the weeks to come as the show moves into the later stages of the social experiment, 
including dinner parties, home visits and commitment ceremonies designed to test the couples’ 
compatibility.  

 Overnight Encore Live VPM VPM Total Viewing  

 2018 
1,272,000 407,000 4,900 99,400 1,784,000 

 2019 1,383,000 544,000 15,700 196,300 2,139,000 

Change  

+8.7% 

 

+33.5% 

 

+219.9% 

 

+97.6% 

 

+19.9% 

 
Source: OzTAM Metro Total TV & Regional TAM Regional FTA+WA. Overnight. 29/01/2018-05/02/2018 & 28/01/2019-04/01/2019 "Married at 
First Sight". Total Individuals, Nine/Nine Content Affiliates. 5 City Metro & Combined Agg Markets. AUD & Total AUD (encores) 
Source: OzTAM VOD VPM Rolling, 29/01/2018 - 5/02/18 v 28/01/19 – 4/02/2019 and OzTAM LIVE VPM, 29/01/2018 - 5/02/18 v 28/01/19 – 
4/02/2019  

 
Nine’s Chief Sales Officer, Michael Stephenson, said the power of Married at First Sight was in being a 
true cross-platform behemoth that made it so attractive to advertisers.  
 
 
 



 

 

 
 
“Married at First Sight is the biggest show on television and it is the biggest show on demand,” said 
Stephenson. “It is delivering audience growth on air in the demographics that matter to advertisers, and 
the VPM numbers are growing at almost 100% year-on-year.” 

 
“In the modern media world, the success of a program will be judged by its ability to captivate and 
aggregate audiences across all platforms. MAFS is a phenomenon, audiences can’t get enough of the 
characters and the stories on Nine and 9Now.”    
 
“And for the very first time, advertisers and media buyers can buy our audiences wherever and 
whenever they consume MAFS, on linear TV and 9Now all through 9Galaxy. The ability to connect with 
audiences across all platforms, that’s what makes Married at First Sight such a powerful vehicle for 
marketers.”  
 

For more information: 
Nine Publicity  
(02) 9965 2727  

 


