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Celebrate 

Christmas with 

family

53% 

More money 

spent 

socialising

45% of 

Consumers

will buy a

gift for 

themselves

Source: 2018 Nine Nation Survey
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The spend cycle starts well before December, with consumers consciously 

spending at heightened levels in November. 

Source: 2018 Nine Nation Survey
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82%

18%

No Yes

It’s not a

one-stop shop 

Source: 2018 Nine Nation Survey
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Source: 2018 Nine Nation Survey
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SEVEN NINE TEN
Source: OzTam, Consolidated 7, 06:00-MN

From open to close, Nine leads the way across 

the festive months for all key buying 

demographics. 
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For further information regarding our Christmas Packages

mailto:TradeMarketing@nine.com.au?subject=Christmas Connection Packages

