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CHRISTMAS FESTIVE
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The spend cycle starts well before December, with consumers consciously
spending at heightened levels in November.
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Use qift guides to People 16-29 take Shop where they can Shop close to home
aid their purchase advantage of this save money or work, or has fast
decisions delivery service
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CHRISTMAS SHOPPING

THE PERFECT
CHRISTMAS COMBO
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AUSTRALIA’S LEADING
FESTIVE SEASON

From open to close, Nine leads the way across
the festive months for all key buying
demographics.
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AUSTRALIA’S
NUMBER ONE
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For further information regarding our Christmas Packages
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